APPROACH SHOTS

Green Start Academy was recently held
in North Carolina, providing profes-
sional development for close to 80 assis-
tant superintendents from across North
America. Introduced in 2006 and hosted
by John Deere Golf & Turf and Bayer
Environmental Science, this two-day
educational and networking event pro-
vides training in best management prac-
tices and innovative products, as well
as career development from industry
experts and peer networking.

“Education and professional develop-
ment opportunities such as this lead to the
success of not only these assistant super-
intendents, but also their courses and the
industry as a whole,” says Gregg Brening-
meyer, director of sales and marketing,
John Deere Golf & Turf. “We’re proud to
contribute to the continued growth of our
industry”

Neil Cleveland, director, U.S. Green
Business, Bayer Environmental Science
agrees. “These assistant superintendents

have already shown a drive to improve and
excel. Green Start Academy was created
to encourage those desires and help them
reach new levels in their careers.”

Over the two-day period, participants
attended education sessions focusing on
golf course care and maintenance, profes-
sional development, industry regulations,
turf science and recent research. The event
also included tours of the Bayer and John
Deere facilities. Additionally, attendees
were provided opportunities to network
with leaders and peers in the golf industry,
including representatives from the USGA,
GCSAA and influential superintendents
from top courses around the U.S.

“I've really enjoyed Green Start Acade-
my,” said Alexis Wenker, assistant superin-
tendent for Oswego Lake Country Clubin
Oregon. “It wasn't a sales pitch, but truly
an educational experience. We don’t get a
lot of these opportunities. I'm glad Bayer
and John Deere are focused on the next
generation of superintendents.”

Superintendents attend Green Start Academy to
share professional development tips and industry
knowledge during open roundtables and ques-
tion-and-answer sessions like the one above run
by Ken Magnum of Atlantic Athletic Club.

Mona to leave GCSAA

Steve Mona, currently CEO of the Golf Course
Superintendents Association of America
(GCSAA), has been named to the newly cre-
ated position of CEO of the World Golf
Foundation. As such, Mona’s responsibilities
will include overall management of the Foundation, as well as over-
seeing the Foundation’s industry relationships and ongoing global
focus, plus its newly announced anti-doping administration office.

Mona, 50, has served as CEO of the GCSAA since late 1993. He has
been actively involved with the World Golf Foundation and its initia-
tives over the past decade, serving on the World Golf Hall of Fame Ad-
visory Board and The First Tee Advisory Committee since 1998 and the
GOLF 20/20 Executive Board since 1999. Mona came to the GCSAA
after serving 10 years as executive director of the Georgia State Golf
Association. He previously held positions with the United States Golf
Association and Northern California Golf Association.

“I am delighted to join the World Golf Foundation team at such a
significant time in its history,” Mona says. “I look forward to working
closely with the board, the executive committee and staff to advance the
current and expanded initiatives of the Foundation.”

“Speaking for the GCSAA Board of Directors and the association’s
20,000-plus members, it is indeed a bittersweet day. We are extremely
happy for Steve and his wife Cyndi for this wonderful opportunity,”
says GCSAA President Ricky D. Heine. “The World Golf Foundation
is fortunate to have a person of Steve’s intelligence, integrity and vision
to be its first chief executive. Just as GCSAA has prospered under his
leadership, so too will the World Golf Foundation achieve even greater
accomplishments with Steve at the helm.

“The GCSAA Board of Directors will meet in the near future to
chart its course of action. Our strategic governance system presents a
framework for succession. Steve has agreed to serve as our chief execu-
tive officer for up to another six months.”
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Equipment Awards Announced

TurfNet has awarded its annual 2007 Gold-
en Wrench Award to the Technician of the
Year Jim Stuart of Stone Mountain Golf
Club in Georgia.

Nominated by course superintendent
Anthony Williams, CGCS, Stuart was de-
scribed as “Mr. Fix it,” a man with a pen-
chant for completing tasks quickly, prop-
erly, on time and under budget— all with a
smile on his face. These qualities contrib-
uted to him becoming known around Stone
Mountain as “His Jimness.”

Besides a testimonial luncheon in his
honor, Stuart also received two $1,000
checks, one from each of the co-sponsors
Foley United and JRM Inc.

But technicians aren’t the only equip-
ment folks who should be recognized. The

International Golf Course Equipment Man-
agers Association has announced a new
award for turf equipment.

The Edwin Budding Award will recognize
those who have made significant contribu-
tions to the golf course equipmentindustry,
including those who have excelled in the
business, history, design, engineering and
maintenance of golf course equipment.
Budding was a pioneer who invented the
reel mower in 1830, as well as the adjust-
able spanner/wrench.

Nominations can be e-mailed to nomina-
tions@igcema.org detailing why the individ-
ual should receive the award and what sets
them apart. The deadline for nominations will
be Dec. 1 and the winner will be presented
the award at the Golf Industry Show.

Rounds played fell 2.7 percent nationwide on a same-store basis in August 2007 vs. August
2006, according to a National Golf Foundation survey of more than 2,100 golf facility opera-
tors. As a result, the year-to-date rounds slipped to 0.8 percent through August.

The Midwest was the hardest hit by summer storms and responsible for most of the
national decline. Rounds fell 8.6 percent in the lower Midwest compared to last August,
and rounds in the upper Midwest fell 4.6 percent.

However, rounds were up during the important months of May through July.

For the year, rounds in the Northeast, Southeast, Southwest and upper Midwest are

up compared to 2006.

Rounds Played, Nationwide, 2007 vs. 2006
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Source: NGF/Allied Golf Associations
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John Deere
Enters Patron
Agreement
with Ladies
European Tour

John Deere and the Ladies European
Tour have entered into a two-year
patron agreement that would make
Deere the tour’s “Official Supplier of
Golf Course Machinery.”

“John Deere is very pleased to an-
nounce the beginning of what we hope
will be afruitful and long relationship with
the Ladies European Tour,” says David
Thorne, director of sales and marketing
for Deere’s Commercial and Consumer
Equipment division for Europe, Africa and
the Middle East. “John Deere is proud of
its longstanding relationship with the U.S.
PGA Tour and hopes its relationship with
the LET will continue to grow.”

The agreement enables Deere to
support the LET by providing its tourna-
ments with the most modern agronomic
maintenance equipment, utility vehicles,
and irrigation products with the goal of
helping produce the best possible quality
playing surfaces. Deere officials also will
work closely with the LET’s agronomist.

The agreement will be supported by
Deere’s European Golf & Turf dealer
network.

Events

Jan. 28-Feb. 2, 2008: 2008 GCSAA
Education Conference and Golf Indus-
try Show, Orlando, Fla. www.golfindus-
tryshow.com.

March 24-28, 2008: The fifth
World Scientific Congress of Golf, Phoe-
nix, Ariz., http://golfscience.us/.
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